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Current ($ billion)

Four-Year percentage Change

Apple

20 Harley-Da;idson

Sources: "Next_Géneration Growth Brands,” Vivaldi Partners, June 2005,
Kurt Badenhausen and Maya Roney, "Next Generations,” Forbes, 20 June 2005, 121-122.
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iy ) 5.3 38 i
¢ 2 BlackBerry 1.2 36 !
i 3 Google 8.7 36 !
!4 Amazon.com 2.7 35 :
! 5 Yahoo! 6.8 34 !
i 6 eBay 7.4 31 !
i 7 RedBull 1.7 31 :
¢ 8 Starbucks 3.0 25 !
! 9 Pixar 2.9 24 !
i 10 Coach 3.9 23 l
: 11 Whole Foods 0.7 22 L
! 12 EA Sports/Games 6.9 22 :
13 MTV 7.0 22 !
¢ 14 Samsung 14.3 18 !
¢ 15 Victoria's Secret 6.8 17 :
{16, Nike 7.1 16 !
i 17 Toyota 25.8 15 ]
t 18 Formula One 3.2 14 i
L0 FSEN 9.3 14 i
! 7.6 12
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Source: Propriatary research by Jack Trout, based on industry share data. As summarized in Jack T
“Branding Can't Exist without Positioning,” Advertising Age, 14 March 2005, 28. Reprinted
with permission from the Brand Leaders: Then and Now. Copyright Crain Communications Inc,
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i - Product Categories Leading Brands in 1923 Leading Brands of Todi
1 =

i 1 Bacon 1 Swift 1 Swift

1 2 Batteries 2 Eveready 2 Duracell

¢ 3 Breakfast cereal 3 Kellogg’s Corn Flakes 3 Cheerios

i 4 Cameras 4  Kodak 4 Kodak

¢ 5 Canned fruit 5 Del Monte 5 Del Monte
{6 Canned milk 6 Carnation 6 Carnation

¢ 7 Chewing gum 7 Wrigley's 7 Wrigley's
L8 Chocolate 8 Hershey's 8 Hershey's

¢ 9 Crackers 9 Nabisco 9 Nabisco

t 10 Flour 10  Gold Medal 10 Gold Medal

¢ 11 Mint candies 11 Life Savers 11 Life Savers

¢ 12 Paint 12 Sherwin-Williams 12 Sherwin-Williams
¢ 13 Paper 13 Hammermill 13 Hammermill
+ 14 Pipe tobacco 14 Prince Albert 14 Prince Albert
¢ 15 Razors 15  Gillette 15  Gillette

¢ 16 Sewing machines 16 Singer 16 Singer

¢ 17 Shirts 17 Manhattan 17  Arrow

i 18 Soap 18 Ivory 18 Dove

1 19 Soft drinks 19 Coca-Cola 19 Coca-Cola

1 20 Soup 20 Campbell’s 20 Campbell's

1 21 Shortening 21 Crisco 21 Crisco

L 220 Tea 22 Lipton 22 Lipton

£.23 Tires 23  Goodyear 23 Goodyear

i 24 Toilet soap 24 Palmolive 24 Dial

25 Toothpaste 25 Colgate 25 Colgate

I

!

!
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i 2005 2004 ]
i Brand Value Brand Value  Percent Country of
; Rank {% billions) ($ billions) Change Ownership 1
{1 Coca-Cola 67.53 67.39 0 us. ;
{2 Microsoft 59.94 61.37 -2 us. ;
i 3 IBM 53.37 53.79 -1 U.s. ,
. 4 GE 46.97 4411 7 us. )
i 5 Intel 35.59 33.50 6 us. ]
i 6 Nokia 26.45 24.04 10 Finland H
. 7 Disney 26.44 27.11 -2 u.s. i
! 8 McDonald's 26.01 25.00 - 4 us. i
.9 Toyota 24.84 22.67 10 Japan 1
! 10 ‘Marlboro 21.19 22.13 —4 u.s. ;
i 11 Mercedes 20.01 21.33 ) Germany :
i 12 Citibank 19.97 19.97 0 u.s. ]
| 13 Hewlett-Packard 18.87 20.98 -10 us. 1
i 14 American Express 18.50 17.68 5 u.5. i
.15 Gillette 17.53 16.72 5 u.s. :
. 16 BMW 17.13 15.89 8 Germany H
. 17 Cisco 16.59 15.95 4 us. :
. 18 Louis Vuitton 16.08 NA NA France :
© 19 Honda 15.79 14.87 6 Japan '
i 20 Samsung 14.96 12.55 19 S. Korea 1
i 21 Dell 13.23 11.5 15 u.s. ]
i 22 Ford 13.16 14.48 -9 us. ;
i, 23 Pepsi 12.24 11.89 3 us. 1
. 24 Nescafé 13.25 13.68 3 Switzerland !

25 Merrill Lynch 12.02 11.50 5 us. - ;

Source: Robert Berner and David Kiley, “Global Brands,” Business Week, 1 August 2005, 86-94. 4
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Change
in Brand 200 ENEne Sector Country of Origin Brand 2007 2L
Value ($m) Rank Rank
Value
2% 66,667 Beverages United States 1 1
3% 59,031 Computer United States 3 2
Services
1% 59,007 Computer United States > 3
Software
3% 53,086 Diversified United States 4 4
7% 35,942 Consumer Finland NOKIA 5 5
Electronics
6% 34,050 Automotive Japan S TOYOTA 6 6
Computer . il'IlIEl)'
o)
1% 31,261 Hardware United States L_, 7 7
W
6% 31,049 Restaurants United States f _{ ) 8 8
0% 29,251 Media United States m 9 9
43% | 25,590 Internet United States | GOOgle 20 10
’ Services
9% 25,577 Automotive Germany ®Bm 10 11
6% | 23,500 | Gomputer United States [&D 12 12
Hardware
8% 23,298 Automotive Germany @ 13 13
8% 22,689 Personal Care United States Gillette 16 14
5% 21,940 Financial United States E 15 15

Services




Y

6% 21,602 Luxury France el 17 16
12% 21,306 Computer United Stat el 18 17
° ’ Services nite ates CIsco.
0% 21,300 Tobacco United States Mﬂ[‘“]l]]'l] 14 18
Financial
-14% | 20,174 nane United States citi 11 19
Services
o
6% 19,079 Automotive Japan HONDA 19 20
5% 17,689 Consumer Republic of Korea w 21 21
Electronics
New 13,840 Apparel Sweden %M New 22
11% 13,831 Computer United States ORACLE 27 23
Software
o
24% | 13,724 | Somputer United States [ { 33 24
Hardware
5% 13,583 Consumer Japan SONY 25 25
Electronics
, < PEPSI
3% 13,249 Beverages United States -w ' 26 26
. . -
3% | 13,143 Financial United Kingdom | HSBC 42 23 27
Services
1% 13,056 Beverages Switzerland NESCAFE. 24 28
6% 12,672 Sporting United States | @9 29 29
Goods
5% 12,621 Transportation United States @ 28 30
13% | 12,228 Computer Germany @ 34 31
Software s
1% | 11,695 | computer United States 9 31 32
Hardware
:_/I.:.-_:.__F__ —7
-2% 11,438 Alcohol United States il & 30 33
21% | 11,399 Financial United States £ Marntoynen 22 34

Services




8% 10,913 Home Sweden IKEA 38 35
Furnishings
3% 10,876 Computer Japan Canon 36 36
Hardware
6% | 10,773 Financial United States | “PMorgan 32 37
Services
3% | 10,331 Financial United States 35 38
Services
4% 9,710 Food United States W 40 39
13% 8,772 Consumer Japan 44 40
Electronics
. . =
11% | 8,740 Financial Switzerland &% UBS 39 a1
Services
-16% | 8,696 Financial United States | Moraanstantey 37 42
Services
8% 8,325 Diversified Netherlands & PHILIPS 42 43
New 8,313 Media Canada B — New 44
7% 8,254 Luxury Italy Gcucci 46 45
7% 7,991 Internet United States d] i 48 46
Services
=
9% 7,948 Computer United States accenture 50 47
Services
3% 7,943 Diversified Germany SIEMENS 43 48
-12% 7,896 Automotive United States @ 41 49
-1% 7,609 Automotive United States @ 45 50
7% 7,508 Personal Care France LOREAL 51 51
|
4% 7,193 Media United States [ \'|, 52 52
8% 7,047 Automotive Germany @ 54 53




-6% 7,022 Financial United States a7 54
Services
4% | 7,001 Financial France ﬂ 49 55
Services
2% 6,646 Food United States m 53 56
7% 6,437 Personal Care United States Colgate 57 57
19% 6,434 Internet United States | aMmazoncom 62 58
Services
Computer -
6% 6,393 ompute United States XEToX w, 56 59
Hardware
CHANEL
9% 6,355 Luxury France @) 58 60
6% 6,105 Food United States “;?-“ 59 61
15% 5,955 Apparel Spain 64 62
5% 5,592 Food Switzerland 63 63
-2% 5,582 Restaurants United States 60 64
9% 5,496 Internet United States 55 65
Services
8% 5,408 Food France 67 66
11% 5,407 Automotive Germany 68 67
5% 5,288 Diversified United States 66 68
3% 5,264 Personal Care United States AV ON 65 69
6% 5,072 Sporting Germany a‘&%\a 69 70
’ Goods S
8% 4,956 Luxury Switzerland ROLEX 71 71
9% 4,846 Automotive | Republic of Korea | 2 HYUNDAI 72 72




Consumer

New 4,802 . Canada New 73
Electronics
1% 4,636 Personal Care United States 70 74
9% 4,603 Automotive Germany 75 75
8% 4,575 Luxury France HERMES 73 76
i L
-20% 4,357 Apparel United States I! 61 77
4% 4,281 Consumer Japan Panasonic 78 78
Electronics
10% 4,236 Luxury Switzerland Cartier 83 79
5% 4,208 Luxury United States TIFFANY & Co 79 80
-4% 4,097 Restaurants United States Aol 74 81
2% 4,033 Financial Germany Allianz @ 80 82
Services
sarilihre.
6% 3,951 Alcohol France MOET & CHARDON 85 83
bip
3% 3,911 Energy United Kingdom 84 84
7% 3,879 Restaurants United States 88 85
1 1 A =
-3% 3,768 Financial Netherlands ING 81 86
Services
Consumer . ) moromowa
-10% 3,721 - United States 77 87
Electronics
2% 3,682 Consumer United States | DURACELL 89 88
Electronics
6% 3,590 Alcohol United Kingdom %ﬂh 91 89
7% 3,588 Automotive Japan Groaus 92 90
9% 3,585 Luxury Italy PRADA 94 91




b ffolinon

4% 3,582 Personal Care United States 90 92
New 3,527 Automotive Italy Ferrari New 93
New 3,526 Luxury Italy GIORGIO ARMANT New 94
-3% 3,513 Alcohol France Hennessy 87 95
)
New 3,502 Hospitality United States Martoft New 96
4% 3,471 Energy Netherlands @ 93 97
9% 3,401 Personal Care Germany "m 96 98
New 3,359 Transportation United States Mx New 99
Ne 3,338 Financial United States VJSA New 100

Services
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